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Basic PPC/Adwords Concepts

<> Pay SE to have Your PPC Ad returned as possible entry for user to
notice/click on. Pay SE only Per Click amount which is an “Auction”.

; A strategy of Attracting and Repeliing by providing SE
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What do people see, notice, really pay

AV mw
T elaborate word phrases by type: Exact, Phrase, Broad,
Broad with Modifier, and Negative
<> Ranking based on three factors:
1. Keyword 2. Max SCPC Bid 3.Quality Score

+ Effective campaigns integrate both Organic and PPC exposures constantly
manitoring their relative positions by each Keywoard.

rEanic

Standard | Google Places | News, image, .. Paid Adwords

Mm .a. .......

mﬂm:ﬂcz to fromsearches ?7?

<> PPC

<> Standard Organic entries
<> Google Places

<> QOther

-Rank Checker
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Effective, Free Tool (FIREFOX)

Study Completed on Eye Tracking

I .wm _um_._:n_um:nm Looking at Listing
‘B H qum:_n
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A
Position on First Page of Search Results
Organic entries get 2X to 6X Visibility over PPC Listings

Why would that be knowing that PPC entries usually first ?

Source: Study conductied by Enquiro, Didit and Eyetocls

First let look at how people’s attention is drawn between
PPC and Organic listings ? What do YOU Think?

\‘ Google Search Guidelines

# Not case sensitive: {NY Times) same as [ny times]
4 Punctuation ignored: @#S%A&*[)=+[]}

Therefore commas separating'multiple terms unnecessary, blanks suffice
#Simple is Better: [weather cancun] versus [weather report for cancun]
+“ Search”: Returns EXACT match Google already uses the order and the
fact that the words are together as a very strong signal and will siray from it
only for a good reasan, so quotes are usually unnecessary. By insisting on
phrase search you might be missing good results accidentaily. For example, a
search for [ "&lexander Bell" ] {with quotes} will miss the pages that refer to
Alexander G. Bell.
+Within a Website: Insert site:nytimes.com

¢ Exclude Terms: Minus SignTermSpace
+ Logic e pmaws vopos M eei Saosg Jrel e T Sosds| Mach i1 3ey

» OR: Insert OR with spaces . -
Google

Between OR and Term
Between Terms ——

» AND: Default Logic, Space
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u_mm..m_.: mﬂunmw_m _&m: Oﬂm nic:
"The More the Merrier” Effective
1% Separate campeigns/ad groups

by product + geography
2™ : Brainstorm variations
¥ Relevant: brands, sizes, products
¥ Fiural, singular, switch word order
¥ Hyphenated, split/merged
¥ Misspellings: Self-correct but SERP 2
3" : Negative Keywords to filter out
[cheap, upscale, discount, repair(s}]
4" : Avoid “Broad’] use numerous Phrase;
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Less Popular hl

More Popular
Costlier SCPC Chesper $CPC
) Righer Conwversion Rates ~

as much more cost effective: WHY?

argeting less-competitive niche

Keywords can be split into two main groups, short tail keywords
and long tail keywords, or broad keywords and narrow
keywords. The term ‘long tail’ was coined by Chris Anderson
and is used to describe the strategy of targeting less-competitive
piche markets rather than the hugely competitive broad
keywords. A long tail keyword is something like ‘Small Business
Web Design’ while a short tail keyword is ‘Web Design’.

Process & Tools: Similar to OreaRic 15 keyword markets rather than .
ﬂ. 3 imilar to Organic for ugely competitive broad keywords Case Studv: Lon .—.m_m VS mWQ—_ﬁ Tail mm .Uw.ﬂm
ideas/traffic; Big List not as filtered down, T TrRGol  Cheaper CPC YW
Remember: 1. NO ADDITIONAL i speak about www. NarutoWallpaper.biz a fot and { will speak about it again in this
W Usually user more focused and article, each day MarutoWallpaper gets over 1000 visitors from search engines
COST for adding keywords; conversion rates higher from roughly 200 unigue keywords but the best keyword brings almost 50% of

those visitors, following is a list of the top 12 keywords. Notice that the first
keyword brings 45%, the second keyword brings 20% and the remaining 198
keywords account for the remaining 25% of the searches.

Keyword __._._Bmm_ Daliy Visits | 2% of Total
narotgwallpager - - [ 283 | T45%l -
naruto Eu___um_um_.m 217 20%
‘nariito shipsuuden wallpaper- .| 25 23% | o
LT AT nmu:unlim__umumq :ﬁ i4 1.3%
nargto-wallpaper - - - | 12 T
qaara wallpaper in 934
saspkewalipaper  ~ | 5 84%
akatsuki wallpaper g B4

What did Blog writer fail to address that so important ¢?

Sourca: www.marketingbub.infoflong-tall-versus-short-taibkeywords
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1. Maximum CPC Bid Price

2. Quality Scoref05: The “SEO for PPC Adwords”

Class 7/8:60f12

I, Return Metrics with Ad Rank and.

Max/Actus

+ Short-term: relevance of keywords embedded in
ad copy and landing pages, campaignfaccount CTR

+ long-term: CTR of Ad GroupfCamgpaign

as High CPC
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Max CPC is not what you pay, it’s what you are willing to pay. OD;M Mﬁﬂ
Actual CPC Cost is typically much less than your Max CPC and depends upon other Max
bids (abowve and below) as well as your Quality Score.
O :_ﬂm._. d] Goegle statement: Amount you actually pay — no more than maximurm bid
specifted for your ad group, keyword or placement. The AdWords gives you the lowest
possible price in order for you to maintain your ad's position. Basically a “mystery”

a ) D_n_ [Simple] Model: $.01 more than Max CPL below you in descending Max CPC order

APPE Position

can change constantly based on
volume of traffic/CTR

minirum acceptable bid by SE that

Relevant to keywords, Orginal content, &a
Quality navigation [pop-ups, lcad time}

[ keywords: Ad copy, implied website, pages | mmqmmb:%m:nm

Actual CPC Issues/ Strategies

Return

Conversion Activi

& —S5ee AdditionalHandowt

Exsmple 1: - Guitars: Aver. Rev/Unit = S48
_Aver, Cost =5235 Conver Rate projected=2.5%
First page exposure will require a Max CPC of

$2.60 that results in an Actual CPC of $2.10.

st .

B Awerage PPC Order Cost =
iy Unadjusted Gross Profit/Unit =
Hil Brezkevan PPC [Make Sense] =

iv] Adjusted Gross Profitand ROI %

O strategies of Max CPC being significantly above, orjust abowe next player(s) ?
O d-6th positions may be great value positions. JM intemet feels THIRD Best. Why?

O “When we opened o new dgooount we found that minimum hid were huge. 5o we moved to
gn existing gecount end the minimurn click ﬂn.nm n,S_qmg_ from above 55, to below 51"

. Once user has clicked through to Landing Page, does user then
carry out desired action including: buying, lead generation, free trial, register, ...

L1 Conversion Rate %: Percentage of users brought to Landing Page that perform
Conversion Activity. Typical ranges 0.5 = 3%.

etrics

-Example 2: Parsonal Injury. attorney. has.
Aver. lead generation conver 1% and 20% of
these leads result in cases. Gross profit per
case 575,00, Able to attribute 15 cases
from PPC. Actual CPC is 30% of BE CPC.
—HrtiEmt CEse CoTRETSIoT Rt = |
i} Ayerage PPC Order Cost =

i} Upadjusted Gross ProfitfUnit =
i) Brealewen PPC [Make Sense) =
yl Adiysted GrossProfitand BOLSS e d

Max CPC 0s | AdRankScore | AdRank Postion

> {Max CPC * Q%)
o [sa00 T1 a ﬂ.—.ﬂ g § :Google Adwords videos,
= il s ¥ . M Internek Sroup, PPCSEM
- .u_w,._..-ﬁ ‘ ‘m. 9 234 r Dummies, Peter Kenat
= [$200 R ETE

$1.00 8 B g Increasing your Q5
p - Ad Rank Score Actual CPC restlts in fowering
m. mMaxcpc | as ARS {ARS Below/fYourgs) | Actwal CPC
(18000 17 f28 T 18342 (2477 N T
N i R ) d | MewActuolCPC =
2 25400 |& {24 $2.00 (12/6) //ih

3.8¢00 |3 |12 Minimurm Bid 24/10 = 52.40




